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The biggest challenge faced by 
McCann Worldgroup, which is 

handling the State Elections Com-
mission’s (CEE by its Spanish acro-
nym) advertising campaigns for lo-
cal as well as presidential primaries, 
was having to design a campaign 
that would motivate people to go 
to the polls at a time when more 
and more voters are becoming dis-
enchanted with local politics.

It is no secret that voters between 
the ages of 18 to 24 have regis-
tered the lowest turnout in electoral 
events. To make matters worse, for 
most voters there is no incentive to go 
out and vote in the March 18 primary 
because there is no competition for 
key positions. Incumbents face no viable opposi-
tion in San Juan, Guaynabo and Bayamón. Unlike 
the 2008 primary, there will be no primaries for 
governor and resident commissioner, which less-
ens the incentive to go out to vote, said McCann 
Media Vice President Rubén Rodríguez.

Another challenge faced by McCann was to 
design a campaign that would attract new voters 
without alienating older voters who faithfully vote 
in primaries every four years, said Derrick Muñiz, 
the agency’s creative director.

“Therefore, we design every aspect of the CEE’s 
campaign to inspire every kind of individual,” he 
said.

That is how McCann came up with the slo-
gan “Actívate. Piensa. Vota.” (Activate. Think. 
Vote.).

“‘Activate’ appeals to a young voter to register 
to vote, ‘think’ appeals to a more mature audience 
and ‘vote’ is to let people know that this is their 
chance to make a difference and make a decision,” 
Rodríguez said.

This campaign is different from 2008’s because 

it aims to inform voters that they can make a differ-
ence, rather than reiterate that voting is a right. 

During the past election, a signifi cant number of 
voters failed to go to the polls. At the time, former 
Gov. Aníbal Acevedo Vilá was going through a 
trial in federal court over alleged violations with 
regard to campaign contributions, a factor some 
say may have contributed to the low turnout.

Over the past two years, voters have seen at 
least two lawmakers resign their positions amid 
personal scandals and a third kicked out of the 
House on corruption charges, events that tend to 
disenchant voters.

That is why the campaign is aimed at making 
people think about the importance of going to the 
polls.

“It is only every four years that you can let your 
opinion be known,” Rodríguez noted. “We didn’t 
want to limit it to the fact that voting is a right, but 
also that the people now have the power and the 
opportunity to let themselves be heard. Voting 
gives you an opportunity.”

For the fi rst time, the CEE’s campaign is appear-
ing in digital media such as YouTube, as well as 
social media such as Facebook and Twitter.

“By integrating our message into new channels, 
we will be able to achieve results in a more di-
rect, relevant and interactive manner,” Rodríguez 
said.

McCann, which is celebrating its 70th anni-
versary this year, will earn $1.5 million for the 
campaign, which began in December with ads in-
forming the public about deadlines for absentee 
balloting.

The “Actívate. Piensa. Vota.” campaign began 
two weeks ago in the traditional and nontraditional 
media. ! 
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Call 787-728-8415 today to
start increasing your sales!

Is your company listed in Puerto Rico’s 
most accurate B2B Directory?… 

Now online!
 Need more frequency for your B2B 

campaign?  Your Directory listing and 
display ad on the new

CARIBBEANBUSINESS.PR website allows 
you to keep your product or service in 

front of potential users 24/7/365. 
If you’re advertising in this 

weekly print edition, you’ll enjoy 
great “combo” rates!

FEBRUARY 16
INNOVATIONS IN HEALTHCARE
CARIBBEAN BUSINESS reports on the different 
improvements and expansions—such as new 
departments and services—within Puerto Rico’s 
hospitals, as well as the companies that offer 
innovative services, including digital medical 
record-keeping, advanced diagnostics and much 
more. Make sure you advertise your company’s 
healthcare-related product or service here!
CLOSING DATE: FEBRUARY 10

FASTEST-GROWING COMPANIES
What does it take to be one of Puerto Rico’s 
fastest-growing companies? Many say it is all 
about being innovative and open to embracing 
new concepts and tools. Others say it is staying 
true to your core business. For some good 
news about doing business in this economy and 
information on how to make things happen for 
your fi rm, turn to this special feature.
CLOSING DATE: FEBRUARY 10

FEBRUARY 23
PEOPLE TO WATCH 
Read about some of Puerto Rico’s distinguished 
executives whose business affi liations, actions as 
industry trendsetters and all-around profession-
alism make them our potential newsmakers to 
watch in the year ahead. An ad in this supplement 
is a salute to professional excellence.
CLOSING DATE: FEBRUARY 17

 CEE ad campaign to shake voter apathy
In a challenging election year, McCann campaign
urges citizens of all ages to ‘Activate. Think. Vote.’

“We design every aspect 
of the CEE’s campaign to 

inspire every kind 
of individual.”

—Rubén Rodríguez, McCann media vice president

This year’s State Elections Commission voter campaign is different 
from 2008’s because it aims to inform voters that they can make a 

difference, rather than reiterate that voting is a right.
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The Puerto Rico-born former stockbrokers 
Daniel Ortíz and Gabriel de Jesús, along with 

Derek Cheung, last year formed Honne LP, a New 
York-based limited partnership hedge-fund fi rm 
that invests long and short in misunderstood situ-
ations, attempting to profi t regardless of the stock 
market’s ups and downs.

Honne started with about $4 million in global 
investments from a small, elite group of clients—
mainly from Puerto Rico—and grew exponentially 
within a few months.

“In a post-[Bernard “Bernie” Lawrence] Madoff 
era, the investment community in Puerto Rico is 
scared of the stock market; they see it as a gamble. 
[The wealth management arm of Bernard L. Mad-
off Investment Securities LLC turned out to be an 
elaborate Ponzi scheme.] People also have painful 
memories of the dot-com bubble of the ’90s, the 
mortgage crisis and the island’s banking debacle. 
However, if you really know what you are do-
ing and take the necessary measures, it can be a 
great tool to increase wealth,” de Jesús, one of the 
fi rm’s two managing partners, told CARIBBEAN 
BUSINESS.

De Jesús said 85% to 90% of Honne’s investors 
are from Puerto Rico, thanks to relationships he 
and Ortiz built over the years as stockbrokers on 
the island.

INVESTING IN FACEBOOK
Honne’s most recent investment involves acquir-

ing private shares of Facebook.com. Last week, 
the Internet social-media network announced it 
hoped to raise as much as $5 billion through an 
initial public offering (IPO) of stocks. Facebook 
will probably make its stock-market debut in three 
or four months as one of the world’s most valuable 
companies.

Since Facebook deviates from the fund’s invest-
ment discipline, Honne formed the Social Network 
Fund LP as a new limited partnership. Under this 
partnership, Honne buys Facebook shares in week-
ly private auctions from former employees of the 
social-media company. Because the partners are 
buying private Facebook shares at pre-IPO prices, 
they expect the trade to be very profi table.

“Money isn’t created out of thin air in the mar-
ket; it is transferred from one person to another. 
We are looking to raise more assets from the island 
to have more Puerto Ricans on the receiving end,” 
added Ortíz, the fi rm’s other managing partner.

Honne recently sealed a deal with Brickstone 
Equities, which will provide the hedge-fund fi rm 
a capital injection of $25 million annually over the 
next fi ve years. This infl ux of new cash will not 

only decrease the expense ratio for investors, but 
also will allow the fund to get involved in more 
investment ideas, with larger amounts of money 
behind them, de Jesús commented.

PURSUING OVERLOOKED FIRMS
Some new investment areas of interest include 

private pre-IPO investments and debt. Honne is 
looking to invest in overlooked fi rms with less than 
$100 million in market capitalization, noted Derek 
Cheung, Honne’s money manager.

Cheung specializes in spin-offs, workouts, post-
bankruptcies and short sales. He is known for 
spotting frauds, such as Longtop Financial Tech, 
Lithium Exploration and China-Biotics, which lost 
more than 90% of their market capitalization after 
being exposed. ! 
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N.Y. hedge fund helps P.R. investors tap into Facebook shares pre-IPO
85% to 90% of Honne investors are from Puerto Rico;

limited partnership buys stocks from ex-Facebook employees

From left, Derek Cheung, Gabriel de Jesús and 
Daniel Ortíz, who last year formed Honne LP, a 

New York-based hedge fund mainly targeting 
Puerto Rico investors.


